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Facebook can be auseful tool to help communities
prepare for, respond to and recover from disasters.
Organizations, governments and individuals are turning
to Facebook to help get their messages out — whether
to lead and rally friends and neighbors around different
disaster-related events; gather and disseminate timely
and reliable information from diverse sources; or share
important updates from first responders. This guide
aims to share useful tips and examples of best practices
to help you most effectively use Facebook before,
duringand after adisaster.

For more information — or to share your own tips
and success stories — find us on Facebook at
facebook.com/disaster.
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Tips for
Response
and Relief

Organizations

Using Facebookallows
disaster response and relief
organizations to engage their
community membersas part
of the team, quickly connecting
the community to efforts
focused onstaying safe and
informed. Knowinghow to
best use Facebook’s tools can
help different kinds of disaster-
related organizations prepare
forandrespondtoemergency
and disaster events.
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On Facebook, Pages are the foundation for your
organization to open atwo-way communication channel
with the community of people interested in your work.
The different features of Facebook Pages — like Timeline,
Coverand Profile Photos, the About section — allow your
organization to tell robust stories and have engagingand
enduringinteractions with your followers.

Tips for creating an engaging Page:
e ChooseaCover Photo that helps tell the story
of your organization and your mission

e ChooseaProfile picture that easily identifies
your organization to those who know you and
those who don’t

® Use the About section of your Page to clearly state
your organization’s mission, vision and values

e Post frequently with relevant and timely information

e Likeand follow Facebook Pages related to your
organization’s work, and share posts and links
from those Facebook Pages with your followers

| Timeine  Aowt  Prots  Lkes  Mora-

American Red Cross

Learn More

facebook.com/help/pages

World Food Program USA

United Way
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Page Posts

v United Way
April 30, 2014 - &

The devastating tornadoes that swept through parts of the Midwest and
South have killed dozens of people and left many families and individuals
wondering where they can go for help.

Learn how you can give online to aid in the recovery and rebuilding efforts
through United Way of Central Arkansas and Heart of Arkansas United
Way, two local United Ways in some of the hardest hit communities.

Arkansas United Ways Establish Funds for Recovery
and Rebuilding | United Way

The devastating tornadoes that swept through parts of the Midwest and South have
killed dozens of people and left many families and individuals wondering where they
can go for help. The Heart of Arkansas United Way and the United Way of Central
Arkansas, two local United Way's in some of the hardest...

UNITEDWAY.ORG

Like - Comment + Share - Send

Before

Create a Page posting strategy designed

to keep people informedin advance of any
disasters. Regularly posting helps position your
organizationasacredibleand reliable resource
duringdisasters. For example, post relevant
preparedness tips to remind people of the steps
they can take to keep themselves and loved
onessafeinthe event of severe weather.

During

Examples

Timingis crucial — post regularly with photos
andvideos, share links to more in-depth
information,and, when appropriate, target
posts to people in specific locations. Be sure to
stay in contact with your followers by frequently
responding to questions and feedback in the
comments sections of your posts.

Page Posts are the primary way for your organization
to communicate with people who follow your
Facebook Page.

Use Posts:
® Toincrease general community engagement

e Toalert community members to available resources
and connect them with appropriate organizations

® To let people know how to access reliefand aid

e Tosupportand highlight emergency preparedness
and awareness activities

After

Post direct and clear information about where
community members can receive aidand how
they can helpinthe recovery effort through
donations or volunteer opportunities.

&

Here's a snapshot on how this chapter - and others in the Western Region
of the US - have been responding 1o the dozens of wildfires that have
affected thousands of people. For more information, visit hittp:/
rderss.org/1uSUbER

© Oxfam America

wiwe  United Way
OXFAM | Egbruary 21, 2014 -

Q ok, American Red Cross

Agpril 30, 2014 + € o= | September 22, 2014 - Edited - @

Since July 1, there has only been ONE 18 HOUR PERIOD where the
American Red Cross Capital Region Ghapter in Sacramento, CA didn't
have at least one Red Cross shelter open.

Typhoon Haiyan damaged millions of coconut trees -- a vital source of

income for farmers. Now portable sawmills, provided by Oxfam with the
help of supporters like you, are helping those farmers turn some of that
devastation into profit.

The devastating tornadoes that swept through parts of the Midwest and
South have killed dozens of pecple and left many families and individuals
wandering where they can go for help.

Learn how you can give online to aid in the recovery and rebuilding efforts
through United Way of Central Arkansas and Heart of Arkansas United
Way, two local United Ways in some of the hardest hit communities.

Watch the video and then get the full story here!
rerica.org/...fin gainsi-time-oxfam.../

American Red Cross
Chapter Snapshot

United Way Tornado
Recovery

Oxfam America Typhoon
Haiyan Relief

Learn More

facebook.com/help/sharing
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Photos and Videos |

Photos and videos can make your posts more interesting
andaccessible,and are agreat way to share authenticand
engaging content.

Timeline Photos

Back to Album - World Food Program USA's Photos - World Food Program USA's Page Previous - Next

Use Photos and Videos:
e To enhance and support text-based posts

THANK YOU:
FOOD IS ARRIVING

® To better communicate the severity of particular
emergency situations

e Toshow the progress of recovery efforts

Like | Comment Tag Photo
Album: Timeline Photos

!;f, World Food Program USA
Sharad with: @ Public

4 THANK YOU to all our supporiers - because of you we are able 1o provide food
assistance to children in need.

Before

Make photosand videos a regular part of your
Page posting strategy. This kind of authentic
content can help engage your audience so that
duringadisaster your organizationis atrusted
source of information.

Examples

THANK YOU:
FOOD IS ARRIVING

u_*ﬁ;;:"

World Food Program USA
Typhoon Relief

Learn More

facebook.com/help/photos/uploading

During

Asadisaster develops, post photos and videos
asaway to communicate what’s happening
and where.

American Red Cross
Earthquake Relief

After

Use photos and videos to help tellacompelling
storyabout the recovery effortand your
organization’sroleinit.

& {
Thank YOU for helping
UNICEF open up 30,000 water
sources onthe road to
recovery in the Philippines.

UNICEF USA Water Supply
Restoration
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Use Facebook Groups to coordinate and organize
different groups of people. Groups can be open, closed
or secret,depending on how private you wanta particular
group to be.

. | y Use Groups:
Oxtam Action Corps NYC  Members  Evems  Photos  Filss Saarch e grog e Forinternal coordination
Joi thisgrup 0 post an commers. asgih wrenzes | @ Toorganize volunteersandtheir tasks
w# Public Group
e e Omfam Action Corps NYC is & group of . . .
il voluesrs that scuccete for poloes o e Asadedicated communication channel for staff
and poverty &nd hunger. We believe thet
all le - L=1id hiere thi ba
Yesterday at 10:11am - Mew York, NY £ ngfgﬂ;grﬁrmai;‘: Iﬁ'ruig ::ualﬁeu " an d |Oca| C hapters
i thiir femilies. We lobby our members of
Once again Oxfam is featurad in the Huffington Post. Read about income Caongress, engege the public at concers . . . .
inequalty. #EvenitUo and famers market, an host svens e To communicate privately with strategic partners
i . s maove people to action. We welcome you
Hipiapont comhmianingRaoTre0 to our meatings. the 2nd Tuesdey end 4th H
Wednesday af avery manth, fram 7 to & an d age n C | eS
000 pmi. Email our co-leaders. Jill and Taryn,
w at nasnrerity @ avfamartinnnnmma o far

Before During After

Create a Facebook Group around a defined Use Groups to quickly relay information Create and maintain Facebook Groups focused
outcome or goal, like spreading the word about tospecific groups of people and connect on particular concernsand needs that may
preparedness or recruiting volunteers,and members to each other. springup inthe aftermath of adisaster.

invite peopletojoinit.

Examples

& A BOSS

Oxtam Action Corps NYC ~ Members  Events  Photos  Files Rod Cross Social Haraas United Way of Greatsr Atlanta Young P,

Py T —— B 7 e i i g s i iz, pos s e, G i iz o o 05 v ccmmen. i ko

Oxfam Action Corps American Red Cross | United Way of Greater

New York City Social Heroes Atlanta Young Professional
Leaders

Learn More

facebook.com/help/groups
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Events

Facebook Eventsare agreat way to bring people together,
either on Facebook orin person, before, during or aftera
disaster. When people accept aninvitation, they’llbe able
to participate inaconversation onthe Event page,and will
be reminded of the upcoming event through Facebook.

E UNICEF AAU World Water Day Visual Art Contest Use Eve nts:
e To bringyour community together foracommon goal

R Save | =

@' Puiblic - Hosted by UNIGEF USA 4, Join

(o Ssrday, Ao 13,2013 at 700 auests ® To raise awareness foraparticular disaster
More than a year ago 47 10 212
went maybe nvited . . .
® Asaway to promote online or in-person donation

and volunteer opportunities

@ 215 15th St, San Francisco, CA 94103

Important event information:

The contest is taking place right now!
Submissions are due April 8th at Som to the U.S. Fund for UNICEF, 225
Bush St Suita 15001

Before During After

Use Facebook Events to schedule and promote Whenyour organization is workingina Use Facebook Events to organize and

awarenessand preparedness activities. community affected by a disaster, createa coordinate in-person donations and collections
Facebook Eventas quickly as possible after like blood or food drives, or online initiatives.

the disaster strikes to help direct people
tothe closest place they can receive help.

Examples

WFP )

g% \3, “-\.Nor ﬁ'F;:o;!‘Pfograr#
Y, Al USA®
D . .

Charity Organizatior

Gabrielle Giffords Honorary Save-a-Life Saturday

- | wipusaorg |
' Publl - Hosted by Amercan Red Cross X doin | Maybe | - L7 ) rwene  abow | Pnoos | Evems Mo

GUESTS 7 Events @ Subscri

(@ Seturday, March 18,2011 a112:008m - 11:30pm
Mara than a year sgo 357 237 3.8k

|E| UNICEF AAU World WateF Day Visual Art Gantest 2 &L X — ) o .
UNICEF World Water Day American Red Cross Second Harvest Food Bank
Art Contest Gabrielle Giffords Honorary ~ Food and Fund Drive

Save-a-Life Saturday

Learn More

facebook.com/help/events
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Hashtags @=

+ T e Hashtags, indicated by a“#”in front of aword or phrase,
== | March 2, 2014 - Editad + § turnthose words or phrases into clickable links. This

Tenight the #0scars theme is "Heroes in Holhyweod". This month we ars makesyour pOSt eaS”y found when people are SearChmg

proud ta hanor #EveryDayHaroes like you, our dencrs, blood donors, fora particular topic.
voluntesrs, #RedCrossers and other supporiers who make our mission

possible! Thanks to all who continue to #2eAHera for the Red Cross!
http=fwww.redcross.orgfabout-usfred-cross-maonth Use HaShtagS:

4 | e To provide updates on aspecific emergency event
f w Red Cross Month | American Red P P P gency
; Cross ® Tolet peopleinthe community know where they
Every nine minutes. the American Red Cross can get he|p

brings help and hope to people in neead, thenks
to heroes like yau. Whether you donete funds, . . . ., s
donete blood ar volunteer, we depend an your... e To bringattention to your organization’s activities

e e Asawaytolead orjoin abroader conversation about

Liks - Commant - Shars - Send - o 508 & 10 4762 aparticular disaster or topic

Learn More

facebook.com/help/hashtags

Notes —

e Notes offeraway to communicate longer content,
similarinlength toanewsarticle or blog post, to those
R G R R who follow your organization on Facebook and to the

digital volunteers to help the many, many pecple affected by broader Community.
Superstorm Sandy. There are thousands of people creating
wabpages, Facebook pages, Facebook groups and Twitter

Support Links for Areas Affected by Sandy

Mowernber 4, 2012 at &50pm

accounts to get the word cut about need and assistanca. Use N Otes:
The American Red Gross is currently doing its part to provide e To provide in-depth details about preparedness
emergency services along with other major crganizations. But P
those big organizations can't do it alone. This is a team effort. Sur Red Cross digital activities
woluntesrs have started a collection of inks that include groups and sites focused cn helping
in the aftermath of the starm. Please consider sharing additicnal links in the comments. This ® Asa way to update commu n|ty members about
page will constantly change. Feel free to message. digital volunteer, Jen Reeves
{http/ffacebook comijanleeresvas), if you are interested in collaborating. recenteme rgencyeve nts

SANCDY GROUPS, PAGES, WESSITES (Facebook and Websites)

Hurricane Sandy 2012 Help and Rescurces Page
https:/fwww. facebook.com/groups/2988821 90227625/ Learn More
Humanity Roadhttp:/fuww humanityroad.ong/Sandy_him facebook.com/hel p/n otes

Breazy Point
Breazy Point Cocperative Hurricane Sandy Information:
https:/fwww. facebock. com/Breezy PointCooperativeHurricanSandy Infoemation
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Follow Other Pages

Following or liking similar Pages can help you build
important connections and alliances with other
organizations. It can also help people connected
to those Pages find yours more easily.

%

Learn More
facebook.com/help/follow

Tagging

Tagginganother Page creates a link to that Page from
within your post. Tagging other information sources can
increase the reach of your content, help add credibility to

your posts,and allow your Facebook followers to discover

and access new resources on Facebook.

Learn More

facebook.com/help/tagging

Page Messages

Your Page can use Messages, enabling you to receive
direct communication from people on Facebook.
Messages are a great way for people to share information
with your organization when they aren’taware of other
ways to reach you.

Use Messages:
® Togive people another way to share information with
your organization

® Asasupplemental communication channel for people
looking for help oranswers

@ Toreceive and share time-sensitive information

Learn More

facebook.com/help/pagemessages
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Key Takeaways

Post regularly to keep people
engaged and informed so
that your organization’s Page
becomes atrusted resource

Share photos and videos to help
make your organization’s posts
more interesting and engaging

Be responsive: Answer questions
and encourage community
members to share the
information they learn from you

Jointhe conversation: Engage
with your Page followers in the
comments section of your posts

Use Facebook Groups and
Events to organize people locally

Highlight other experts and
organizations by sharing their
posts and links,and by tagging
groups you work with in your
posts

Use hashtags tolead or
join broader conversations
happening on Facebook




Tips for First
Responders and
Government
Agencies

Knowing how to best use
Facebook canallow first

respondersand government
agenciesto engage the publicas
part of their team, and to quickly
connectthe community to help
people stay safe and informed.
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Examples

3 PU!NNINBTI] MAKE A PLAN

ISNOTAPLAN —

 GETTHE FREE APP

NSW RFS on [ Liea « W Fotoun,

imeline  Acoul  NSWRFSLivesteam  Usefullinks  Morew

New South Wales Rural
Fire Service

Learn More

facebook.com/help/pages

California Office of
Emergency Services

On Facebook, Pages are the foundation for your agency

to openatwo-way communication channel with your
community. The different features of Facebook Pages —
like Timeline, Cover and Profile Photos, the About section
—allowyouragencytotellarobust story and have engaging
and enduringinteractions with the people you serve.

To create an engaging Page:
e Choosea Cover photo that shows how youragency
works to serve and protect your community

e ChooseaProfile picture that easily identifies your
agency to those who know you andthose who don’t

® Use the About section to outline your agency’s mission,
visionand values

® Post frequently with relevant and timely information

® Likeand follow related and similar Facebook Pages,
including community organizations, community
leadersand otheragencies,and share relevant posts,
photos, videos and links with your followers

e Create “evergreen” content,suchas disaster
preparedness tips or useful contact numbers,
that can be easily and reliably accessed

FEMA.Federal
Emergency Management
Agency @

Timeline  Apout  Protos  Lkes  More -

Federal Emergency
Management Agency
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Page Posts

% Cal OES
¢ | January 5 at 2:35pm + @

Did you know it's better to send a text, than make a call after a disaster?

#preparedness

Like - Comment -+ Share - Send

Y 16 peaple like this.

ﬁ Write a comment...

Before

Create a Page posting strategy designed to
help keep people engaged and informed. For
example, post timely preparedness tips related
to potential disaster events (such asimpending
severe weather).

Examples

g Cal OES Q
y | January 5 at 2:35pm - @

Did you know it's better to send a text, than make a call after a disaster?
#preparedness

Like - Comment - Share - Send

16 people like this.

E Write a comment...

California Office of
Emergency Services

Learn More

facebook.com/help/sharing

Page Posts are the primary way for your agency
to communicate with people who follow your

Facebook Page.

Use Posts:

e Toincrease community engagement

e To promote and support emergency preparedness and
awareness activities

® For updating people on the status of a particular event,
including the actions of first responders on the ground

e Toinform people of howtoaccess reliefandaid

During

Timingis crucial — post and update your Page
regularly with the latest information, relevant
photos andvideos,and links to more in-depth
information. And don’t forget to participatein
the conversation happening on your Page by
regularly responding to key questionsinthe
comments section of the posts on your Page.

§ FEMA Federal Emergency Management Agency
FEMA | April 28, 2014

We continue to follow the severe weather threat today {4/28). Please share
these safety tips if you or your Facebook friends could see storms today:

- Tornade tip 1: A safe room or storm shelter offer the BEST protection from
a fornado. Check w/ your local officials for locations

- Tornade tip 2: The 2ND BEST protaction is to curl up & take cover inside
a windowless room cn the lowest level of a sturdy building

- Tornade tip 3: You may not be with loved ones during a storm. Practice

R il nbnn in dnnks dnading 8 anninl madin e sl hand

Federal Emergency
Management Agency
Tornado Safety Tips

After

Post clear information about where community
members can find official information, receive
aid, or helpinthe community’s recovery efforts.
Invite people to share any information they
have about citizen-led reliefand recovery
efforts.

e ﬁ San Francisco Fire Department Neighbnc

Emergency Response Team (NERT)
August 14, 2014 - @

Build/maintain your emergency kit! Most important: wate
person for 3-5 days. Date the containers & refresh ever

Like - Comment - Share - Send - 194 01 &2

San Francisco Fire
Department Neighborhood
Emergency Response Team
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Photos and Videos

MSW Rural Fire Sarvice
August 19

NSW RFS providing assistance to British Columbia firefighters (12
photos)

Australian emergency serdicas personnel, including MW RFS specialists,
continua 1o provide valusbls assistance to Canadian firsfighters batting wikdfires
in Brifizsh Caolumbia

About 30 Austreliens heve been assigred to work an fires 21 Ch... See More

Before

Photos help putaface onyouragency, which
canreinforce andincrease your connection
with the public. Routinely postingthem can
help you buildand engage your audience,
making youamore trusted resource.

During

Asadisaster develops, post photos and videos
to help tellthe storyabout what’s happening
and where. Share Facebook photos and videos
from other sources like news outlets, other
response agencies and organizations,and

Photos and videos can help “putaface on” your agency,
make your updates more interestingand accessible and
are great for sharingauthentic and engaging content.

Use Photos and Videos:

® Toincrease the community’s understanding of first
respondersand their rolesand duties

e Asaway to help communicate the severity of
emergency situations

e To demonstrate ways people can prepare for, respond
toand/or recover from adisaster

After

Use photos to let the public know what first
responders are doing to help communities
recoverand rebuild after adisaster.

citizens —to help tellamore robust story of

unfolding events.

Examples

ET——
These photographs were taken by various Ausirel ’
e ement Branet 200 while scme were provided by the SC Widiire Mans
et on B4 active fires. supported by 200 Branch
cantract and operations staff. So far this season the BT

ment Branch reparts 2
firefighters

New South Wales Rural Fire
Service Fire Updates

Learn More

facebook.com/help/photos/uploading

FEMA Video About
Thunderstorm Safety

San Francisco Fire Department
Neighborhood Emergency Response Team
(NERT) added 18 new phoios — with Grace
Chidmat and & others at Marina Green Park.
October 10, 2014 - ¢

-

San Francisco Fire Depariment Meighborbood Emergency Responss Team
[MERT). Tharks for such an awesome training in a beautiful placs for the
#MERT citywide drill

) FEMA.
San Francisco Fire
Department Neighborhood
Emergency Response Team
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NSW Rural Fire Service Volunteers Membars Photos

Jon s grp 1 ost s commed
@ GIVIT - Goods For Good Causes's
2%, | photo

12 has

Are you ok?

Before

Create a Facebook Group around a defined
outcome or goal — like organizing or
coordinating community activities —and invite
peopletojoinit.

FEMA Reservists

S ——

FEMA Reservists

Learn More

facebook.com/help/groups

o

. Tho
- -

ittt Join Group £ «==

Ao

Search this group a]

ABOUT 987 members
@ Public Group

For all members of e New South Wales
Rural Fire Sarvice

Use Facebook Groups to coordinate and organize people.

Groups can be open, closed or secret, depending on how
private you want the group to be.

Use Groups:
® Tocreate adedicated communication channel for
family members of first responders

e Forinternal coordinationamongshiftsand crews

® Toorganize volunteers and tasks,suchasateamto
manage and monitor your agency’s different social
mediachannels

e To communicate privately with strategic partners
andagencies

During After

Use Groups to quickly relay targeted Create and maintain Groups focused on
information to relevant people responsible for particular concernsand needs that may spring
specific tasks or activities. upintheaftermath of adisaster event.
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Events | |

Facebook Events are agreat way to bring people together,
either on Facebook orin person, before, during or aftera
QPEN DAY 2@14 disaster. When people accept aninvitation, they’ll be able

) : to participate inaconversation onthe Event page,and will

be reminded of the upcoming event through Facebook.

Find out how to protect your family

SATURDAY 13 SEPTEMBER

‘%‘ NSW RFS Open Day - check your local brigade station Use Events:
- e To bringyour community together — on Facebook or

* Public - Hosted by NSW Rural Fire Service 4 doin | W Save | Einvite = | wee .
in person —foracommon goal
e Lo . F e Asaway to raise awareness for a particular disaster
it Spow o

® To create and promote donation and volunteer
opportunities

E Tickets .ﬂvailftb_le Find Tickets
v

wore.rfs. nw.gov. a

Meet the volunteers who helo keeo vour community safe. Find out about ) TO Organlze COmmunlty Emergency Response Teams,
First Aidand CPR Training

Before During After
Use Facebook Events to schedule and promote If youragency is outside of anareaaffected Use Facebook Events to organize and
preparedness trainings. byadisaster, it canimmediately offer help by coordinate reliefand recovery teams.
hosting Facebook Events, likeafood or clothing
drive,

tobringrelief to communities impacted by
the disaster.

Examples

San Francisco Fire %
Department Neighborhood m L

NSW RURAL FIRE SERVICE

OPEN DAY 2014

Emergency Response Team |
I| (NERT)

Find out how to protect your family

SATURDAY 13 SEPTEMBER

|§| NSW RFS Open Day - check your local brigade station %‘":::::mu P o :
New South WalesRural Fire  SanFranciscoFire California Office of
Service Open Station Day Department Neighborhood =~ Emergency Services
Emergency Response California Day of
I e e Training Preparedness

facebook.com/help/events



Prepare &Respond | Tips for First Responders and Government Agencies

Other Helpful Features

Hashtags

3.

FEMA PURUSLT g

FEMA Federal Emergency Mansgement Agency

#lselle water tip: If stores are out of bottled water, you can store water at
home so you have it for drinking/sanitation. Fill clean pots or large, clean
containers with water so the water is ready to use if needed. Each person

should have at least one gallen of water allocated to them per day, so store

accordingly.

Like - Comment - Share

g.

FEMA  August & @

«h 20 3 [P 4 Shares

FEMA Federal Emergency Mansgement Agency

Who we're following for #lzelle and #Julic updates in Hawaii:

- Hawaii State Civil Defense
- Hawaii Red Cross

- Honolulu Department of Emergency Management

e Hashtags, indicated by a“#”in front of aword or phrase,
turnthose words or phrases into clickable links.
This makes the post easily found as people are searching
foraparticulartopic.

Use Hashtags:

e Sothat updates onanevolvingemergency eventare
searchable

e To potentially expand the audience for your posts

e Asawaytolead orjoinabroader conversationabouta
particular disaster or topic

Learn More

facebook.com/help/hashtags

Notes

(=) NSW Rural Fire Service
BRI September 4, 2012 - @

Total fire ban as warm and windy weather strikes

4 September 2012

ATotal Fire Ban has been declared across parts of NSW
for Wednesday 5§ September, due to forecast warm and
windy conditions

The Total Fire Ban covers the following fire weather
areas:

= Greater Sydney (including Blue Meuntains and
Central Coast)

= lllawarra/Shoalhaven

= Greater Hunter

» Southern Ranges

= Far South Coast

» North Westarn

= Monaro Alpine

= Upper Central West Plains

» Lower Central West Plains

= Central Ranges

= FarWestern

NSW AFS Commissioner Shane Fitzsimmons said the
Total Fire Ban has been declared due to the onset of
higher temperatures and gusty winds

“The wind is going to be the main concern across a large
part of the state, with gusts of around 100 kilometres an
hour forecast,” Commissioner Fitzsimmaons said

“Under these conditions, any fires which do start have the

NSW Rural Fire Service

Auguat 30, 2012 - @
‘Smoke expected as hazard reduction activity
Increases

31 August 2012

Fire agencies will step up their preparations for the bush
fire seasen this weekend, with dozens of controlied
hazard reduction burns scheduled.

NSW RAural Fire Service (NSW AFS) Commissionar

Shane Fitzsimmeons said around 170 burns are scheduled

this week, with &0 this weekend alone.

NSW RAFS volunteer firefighters will join with NSW Fire
and Rescue, NSW Parks and Wildlife and Forests NSW
to complete the burns.

“This is important work ahead of bush fire seasen which
will help protect people and where they lve,”
Commissioner Fizsimmons said.

“Over the last few years we have experienced significant
rainfall which has made hazard reduction difficult and we
currently have a window of opportunity to complete as
much of this work as possible.

“Smoke will be noticeable across many areas this
weekend, particularly Sydney.”

e Notes offeraway to communicate longer content, similar

inlengthtoanewsarticle or blog post, to the publicand
those who follow your agency.

Use Notes:
e Toexplainand highlight severe weather warnings

e To provide in-depth details about preparedness
activities

e Forlong-form updatesabout recent emergency events

Learn More

facebook.com/help/notes
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Follow Other Pages

Following or liking similar Pages can help you build
important connections and alliances with other agencies
and community leaders. It can also help people connected
tothose Pages more easily find yours.

%

Learn More
facebook.com/help/follow

Tagging

Tagginganother Pageina post createsalink to that Page
from within your post. Tagging other Pages canincrease
the reach of —and help add credibility to —your posts,
and allow your Facebook followers to discover and
access new resources on Facebook.

Learn More
facebook.com/help/tagging

Page Messages

Pages can use Messages, enabling your agency to receive
direct communication from people on Facebook.
Messages are a great way for people to communicate
with you whenthey don’t know how else to reach your
agency,or when phonelines are down but internetaccess
isuninterrupted.

Use Messages:

® To enable your community another direct
communication channel to youragency

e Asawayto provide direct supportto peopleinthe
community looking for help oranswers

@ Toreceive and share time-sensitive information

Learn More
facebook.com/help/pagemessages
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Key Takeaways

Create a Page — managed by
agency staff and/or volunteers —
to facilitate a dialogue between
your agency and the public — not
justas aone-way communication
tool. This dialogue will help you
keep the publicinformed and
quickly address misinformation

Post regular updates so that
your Page becomes a trusted
resource duringa disaster

E

Share photos and videos to

help you better communicate
important information and to
make your posts more engaging

Organize avolunteer social
media staff to help manage your
agency’s Facebook presence,
especially duringadisaster when
peopleareturningto your Page
for information and answers

Include hashtags in your posts
tojoin the broader conversation
happening on Facebook,and

to make your content more
easily searchable

Tag other organizations you
are working with in your posts

Use Facebook to learn what’s
goingon in your community
and re-share any content your
agency thinks might be helpful

Allow followers to message
your Page for quick assistance
and answers to time sensitive
questions




\
N

3

¥
=

i —

o

e Individualsand communities
TI p s fo r use Facebook to stay
connectedto each other,
e e shareimportantinformation
I n d IVI d u a I s a n d and organize activities. These
kinds of activities are especially
oe_ O important during times of
Com m u n Itles disaster,and knowinghowto
make the most of Facebook’s
differenttoolsand features
can help people put Facebook
toworkforthem duringthese
difficult times.
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Share Information

Posts and Status Updates

E Marcy Scott Lynn & feeling shaky
August 24, 2014 - San Francisco, CA - 81

That felt like a big one.

Unlike - Comment - Share + Send

Y You and 17 others like this.

[gar Marcy Scott Lynn We are fing! Everyone but me slept through it. My mom
was closer to the epicenter so they felt it worse and had a few knocked down
pictures. But thankfully we are all safe!

August 24, 2014 at 9:49am - Like -1 5

Write a comment...

Posts and Status Updates are the primary way people
share information on Facebook.

Use Posts and Status Updates:
e Toshare what you're seeingand feeling with family,
friends and your community

® Tolet people know you're safe and where youare

e Asaway to communicate with organizationsand first
respondersabout what is happening around you

Learn More

facebook.com/help/sharing

Photos and Videos

Timeline Photos

Back to Album - Emily's Photos - Emily’s Timeline Previous « Next

ANT FIRST AID
ENCY SQUAD <€D

BEACHES WILL BE

BEAUTIFUL AGAIN.
__ STAY STRONG
_JERSEY SHORE

—.‘

Album: Timeline Photos
Shared with: & Friends

Like | Comment Tag Photo

Emily Morgan
Great photo of #JerseyShore resilience from Jersey Shore Hurricane News. #njsandy
Like + Comment - Share - Send - November 8, 2012 - €

ﬁ Write a comment...

¥ Tag This Photo
@ Edit Location

Photos and Videos help you better express to people on
Facebook what you're seeingand experiencing.

Use Photos and Videos:
e To communicate the severity of emergency situations

® Tohelp people, including organizations and first
responders, get on-scene, visual information

® To help connect people with itemsand pets lost
duringadisaster

Learn More

facebook.com/help/photos/uploading
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Share Information

Hashtags

& Vivian Laird
| Y February 12, 2014 - @« 44

Snowed Out Atlanta just posted these numbers to help people in the City
with the next few days of cold and ice! Friends and family in Atlanta, keep
warm and dry and stay off the roads!

#snowedoutatlanta #icestorms #atlanta #staysafe

Key Contact Numbers

Report a Power Qutage
1-888-891-0938

24hrs/7 days

Residential Customer Service
1-888-660-5880

24hrs/7days

Business Customer Sarvice
1-888-655-5888

M-Ff7am - 7pm EST

Like - Comment - Share - Send

Hashtags, indicated by a“#”in front of aword or phrase,
turnthose words or phrases into clickable links. This
makes the post easily found as people are searching for
aparticular topic.

Use Hashtags:
e Tobringattention to what you're experiencing
e To provide updates onaspecific emergency event

® Tolead orjoininabroader conversationabouta
disaster by using existing hashtags. You can find
topical hashtags by using Facebook Search

Learn More

facebook.com/help/hashtags

Search

» Search

Search Basics

Using the Search Bar

» How do | search for something on Facebook?
* What can | search for on Facebook?
» How do | look for posts in search?

+ Does search use keywords?

* Does my search history appear when | enter something into the Fag

» How do | clear my recent searches?

Use Facebook Search to find out specificinformation
by location, people, news organizations and key words.

Learn More

facebook.com/help/facebooksearch
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Share Information

Messages

Facebook Messages (or the Messenger app on your
mobile device) is one of the fastest ways to reach friends
and family. It can be a great alternative when phonelines
aredown butinternetaccessis uninterrupted.

Use Messages:
® To easily and quickly communicate with an individual
orasmall group of people

@ Toshare time-sensitive information

Learn More
facebook.com/help/messenger

Tagging

Tagging other Facebook Profilesand Pages createsalink
to that Profile or Page from within your post. This allows
your Facebook friends and those who follow you to
discoverandaccess new sources of information.

Learn More

facebook.com/help/tagging
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Organize

Pages

Pages areaway for people to share storiesand
information, communicate what’s happeningaround
themand organize communities on Facebook. You can
lorsoyShoro create a Page about a specific disaster or topic,or more

' e generally for your community. Pages can be customized
by posting stories, hosting events,addingapps and more.

Timeline Aot  Photos  Lies  More~

[
. peore > EiPost I Photo/Video

BS E— To create an engaging Page:
e ek e Choose Coverand Profile photos that help tell the story
of your Page

zzzzzz

||||||

e Usethe About sectionto explain the purpose of
your Page

aaaaa

e Post frequently with relevant and timely information

e Likeandfollowrelated or similar Facebook Pages,
including nonprofitsand NGOs,community leaders

Y- ' and otheragencies
50 et e Sharerelevant posts, photos, videos and links from
other Pages with your followers
Examples

JANUARY

CWI’s First Responder

;ﬁmg‘aiyanmﬁm » o Rememberance Month

Jersey Shore
Hurricane News @
ec ing

tiern Palawaﬁ'-ﬁﬁﬁf' A y i
ilippines 8.4 ¥ Colorada Wildfire Infopmat
i Following | ® Measage | +ee Conenirie

Timeline  About  Phoios  Likss  More Timeline  Apout  Phots  Likss  More-

Jersey Shore Hurricane Typhoon Haiyan Relief for Colorado Wildfire
News Northern Palawan - Information
Tao Philippines

Learn More

facebook.com/help/pages




Prepare &Respond | Tips for Individuals and Communities

Orgarice O O
Groups ( \( \

Oklahoma Tornado Photo Recovery Use Facebook Groups to coordinate and organize people.
- Groups can be open, closed or secret, depending on how
private youwant the group to be.

Use Groups:
_doln Group | s= . .
¥ e Toshareinformation to prepare forasevere
May 19th 2013 OK Tomado Doc & Pletur... Members Photos Files Search this group c Weather event
Jain this group to post and camment, :’Tﬁ:ul-;:ic - 9,046 membars e For Organizing voI unteers and tas ks
PINNED POST To share helpful information related to . ) .
frose mesciay e ey 201 e To bring people in your community together to

recover and reconnect after adisaster

Examples

Oklahoma Tornado Photo Recove

BOSTON
STROKS=

Drought Help Group ~ Membars  Events  Photos  Files

May 19th 2013 OK Tomads Doc & Pictur. Members  Photos  Files

—— | annuT 045 mamnare TR — | annuT 19 955 mamhars

OklahomaTornado Boston Strong Drought Help Group
Photo Recovery

Learn More

facebook.com/help/groups
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Organize

Events | |

Create a Facebook Eventas away to gather peoplein
el person or online before, during or after adisaster. When

J.A.NUARY THE 4'1"H [lF 2[”,4 people accept yourinvitation, they can interact with

other people on the Event page,and get related Facebook
ONE RUN FOR BOSTON 2 reminders and notifications.
One Run For Boston 2 - Launch Day ) Use EventS°
st by O o P B Ao | W te | o ® To bringyour community together foracommon goal
(o o, oy & o8 1200 BT 541 50 130 ® Toraise awareness fora particular disaster
@ Orien Laurch — ® Tocreateand promote donation and volunteer
VAPl ol b vt o B0 Bt lvunch arind tior Ona Flun For Bodion 211 mm;:::ﬂm Opportumtles
Thish epics running nelary from LA i Boston i Backs and logathin we wil et doramy el
out 10 cross the oountry again with H nim of mising $1,000.000 for The o Mt
Ot Frured Berston.
Haes Loe's Comms: LA UL

e e b e e el L i
Examples

SAVE THE DATE

JANUARY 1+ 4 OF 2014

# _YOU ARE INVITED TO #

ONE RUN FOR BOSTON

Jersey Shore

.
i
Hurricane News

'gg #SFstrong San Franciscans in support of IV WMedi

‘ﬂ One Run For Boston 2 - Launch Day

Public - Hosisd by One Run For Baston adoin | W save | o Public - Hosted by Erica Kwiatkowsxi and 6 others 2 Jdoin | R Save | we

One Run for Boston 2 #SFStrong San Francisco Jersey Shore Hurricane News
in Support of Isla Vista

Learn More
facebook.com/help/events
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Key Takeaways

Use Facebook to share what
you’re seeing and feeling,and
to help people gainabetter
understanding of what’s
happeningaround you

Include photos and videos in
your status updates as away to
help communicate the severity
of emergency situations

Use hashtagsasaway to lead or
joininabroader conversation
about a particular disaster or
topic. You can find out what
hashtags other people are using
by using Facebook Search

Like and follow Pages so that
updates about emergency
preparedness, specific disasters
and recovery efforts related to
events you care about appearin
your News Feed

Use Facebook Groups to
organize volunteers and tasks
related to disaster preparedness
andrecovery

Use Facebook Events to create
and promote donationand
volunteer opportunities
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facebook.com/disaster



