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FACEBOOK INSIGHTS

You can use Insights to:
e Understand how people are

engaging with your Page.

e View metrics about your
Page’s performance.

e Learn which posts have the
most engagement and see

Page Ad Center

Overview
Promotions
Followers
Likes

Reach

Page Views
Page Previews
Actions on Page
Posts

Events

Videos

Stories

People

Local

Messages

Promote

Manage Promotions

Notifications B3

Insights

Page Summary Last 7 days

Results from Apr 3, 2019 - Apr 9, 2019

Note: Does not include today's data. Insights activity is reported in the Pacific time zone. Ads activity is

reported in the time zone of your ad account.

Actions on Page i
April 3 - April 9

4

Total Actions on Page v43%

/\_/\/

Page Likes i
April 3 - April 9

1

Page Likes 410%

—

Post Engagements i
April 3 - April 9

Publishing To...

Page Quality

Page Views i

April 3 - April 9

130

Total Page Views ¥10%

Post Reach i
April 3 - April 9

3,001

People Reached ¥ 38%

Page Responsiveness i
As of April 8, 2019

Settings

Export Data £

@ Organic [ Paid

Page Previews i
April 3 - April 9

21

Page Previews v42%

w

Recommendations i
April 3 - April 9

We have insufficient data to show for
the selected time period.

Videos i
April 3 - April 9

Help +

when your audience is on
Facebook.

Page Activity €D

May 1 - May 28

Post Reach Post

Engagements

2.2m

& 18m

28.9k

w327k

Promotions
You have 84 active promotions

Page Promotion
4 gpep Finishes in 8 days
WARKLT
- $12.63 Spent Page Likes
Page Promotion
ASPer e
212 $0.00 Spent Page Likes
Page Promotion
Asper e
s $0.00 Spent Page Likes

B & &8 ©&

5.6k

- 730

Insights

Last 28 Days

New Page Likes

49K
734

=




FACEBOOK INSIGHTS

Reach and Engagement

See how many people saw
your posts, as well as who
liked, shared and commented
on them. This will help you
learn which posts get the most
attention, allowing you to
create more of the content
that people prefer.

Page Ad Center
Overview
Promotions
Followers
Likes
Reach
Page Views
Page Previews
Actions on Page
Posts
Events
Videos
Stories
People
Local

Messages

Promote

Manage Promotions

L
Notifications B3 Insights Publishing To... Page Quality Settings Help »
1w 1M 1Q

Start:
3/13/2019 [&

| and ol '
End:  4/10/2019 [§

Feb Mar Apr

Post Reach
The number of people who had any posts from your Page enter their screen. This number is an estimate.

Organic [ Paid

0
Daily data is rqgorded;in the Bacifigtime zope. 55 27 20 31 | 02 04 06 08 10

MAR APR BENCHMARK

Compare your average
performance over time¢

Organic

Paid

Jasper's Market

Page Activity € Insights

May 1- May 28 Last 28 Days

Post Reach Post New Page Likes

Engagements

2.2m

~18m

28.9k 5.6k

w327k - 730

Promotions +
You have 84 active promotions

Page Promotion
Reach 41K
A SPGD Finishes in 8 days
wARKE $12.63 Spent Page Likes 734

Page Promotion Resch 0
‘2 SPGD Paused
Ll L $0.00 Spent Page Likes 0

Page Promotion
Reach 0
A Wep Paused
e $0.00 Spent Page Likes 0
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FACEBOOK INSIGHTS

2:04 PM

Jasper's Market

Page Activity €D Insights

Page Activity
6067 people viewed your Page in the past 28 days.
ACtlonS £ New Page Likes 5,610
New Followers 5,639
. . . . @ Clicks to ebsite
See what actions people are taking on your Page—including § Sk it .
Phone Number Clicks 0
) . . L
whether they're going to your site or clicking on your e E
call-to-action button. This will help you adjust your Page to P——— o
encourage people to take the actions you want.
Discovery
2.3M 6.1K
People Reached Page Visits
& 1.8M last 28 days w 674 last 28 days

B8 ® ®8 & =
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FACEBOOK INSIGHTS

People

Understand your audience
through demographic data
such as age, gender and
location. You'll also see when
people are looking at your
Page and how they found it—
which can help you tailor
future posts.

Page  Ad Center

Promotions
Followers
Likes
Reach
Page Views
Page Previews
Actions on Page
Posts
Events
Videos
Stories

I People
Local

Messages

Manage Promotions

Notifications B3

Insights

Publishing To...

Page Quality

Settings Help +

Aggregated demographic data about the people who like your Page based on the age and gender information they
provide in their user profiles. This number is an estimate.

Women

B 70%

Your Fans

Men

@ 30%

Your Fans

Country

United States of America
Bahrain

Brazil

Germany

India

Italy

0%
13-17

0%

Your Fans

976

1

1

2%
A
18-24
——
0.916%

20% 20%

25-34 35-44

9%

8%

City Your Fans
Norfolk, VA 535
Virginia Beach, VA 168
Suffolk, VA 56
Portsmouth, VA 43
Richmond, VA 43
Chesapeake, VA 38

13%

- .
45-54 55-64

-_— -

6%

Language

English (US)
English (UK)
German
Spanish

French (France)

Italian

Jasper's Market

Insights

Activity €

4%

Audience

838.4K
Total Page Likes
& 5.6K last 28 days

) B
People who like your Page are mostly men.
The largest age group is between 18 and
24.

See More >

Messages

Your message response rate and time.

Average Response Time

00:00:06

* 100% last 28 days

Response Rate

100%

& |ast 28 days

B8 ® 8 & =

.




FACEBOOK INSIGHTS

[ ]
V I e Ws Page  AdCenter  Notifications B  Insights  Publishing To...

Overview

Promotions

Followers

Discover how many people are

viewing your Page and what —
sections they’re looking at. You

can use that information to e

target different audiences with o

boosted posts and ads or tailor ... ) .

your content to their interests.

Page Quality

W 1M 1Q

Start:

I
— E

2:04 PM
Jasper's Market
Page Activity €&
& Get Directions Clicks

£ Page Button Clicks

Discovery

2.3M 6.1K
People Reached Page Visits
& 1.8M last 28 days

@ Add to Your Page's Story

Reach people with a photo or video in the
stories section at the top of their News
Feed.

Audience

838.4K

Total Page Likes
& 56K last 28 days

B © & &

w 674 last 28 days

Insights

—a

y




FACEBOOK INSIGHTS

2:04PM
Jasper's Market

Page Activity €D Insights
—

Posts (%) SEE MORE
2.2m people saw your posts in the last 28 days.

PO St S MOST ENGAGING POSTS

Reach
: gpe » Photo only post e 2.4K
ke RS Engagements 278

See a breakdown of how each of your Facebook Page posts

. Let's all meet at the Reach 5.4K
have performed over time. You’ll see how many people each et for s ikt 2
post has reached, and how many engaged through clicks and
reactions—so you can quickly analyze what’s working best. 15PoR R e

o Post Often about Your Page

People tend to visit a Page to get updates >
and see what's new with a business.

Paae Activitv

B ® 8 & =
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FACEBOOK INSIGHTS
Exporting

To export your Page’s insights data:

Export Insights Data

1. Click Insights at the top of your Page.

2. Click Export Data in the top right.

3. Select a data type, file format and date range.
You may also need to choose a layout.

Select a data type, file format and date range. You can export up to 500 posts at a time.

Data Type File Format

® Page data

. . . . Excel (.xIs) v
Key Page metrics for engagement, like sources and audience details.

. . (@) Post data Date Range
4 Cl |C k EXPO rt Data aga| n Key post metrics for reach, impressions and feedback.
’ : © Video data March 14, 2019 - April 10, 2019 v

Key video metrics including views, unique views, paid views and organic

views. Layout
Keep in mind that you can only export data AllPage Data v
from up to 2 years ago, and the time range for Make New Custom Layout
Facebook Page Terms Data
data must be shorter than 180 days. You may ) All Page Data x B2

Edit All Page Data
v All Page Data

see some additional metrics in your exported _ .

data that aren’t found in Page Insights.

You can also create a custom layout for your
data.



FACEBOOK INSIGHTS

Exporting

To create a custom layout:

1. Click Insights at the top of your Page.

2. Click Export Data in the top right.

3. Below Layout, select Make New Custom
Layout.

4. In the bottom right, enter a sheet name
for your data and then click Add.

5. From the column on the left, select the

information you'd like to add to your sheet.

6. When you've finished selecting your
custom data, click Apply.
7. Click Export Data.

Customize Columns

Page Stories
Page Impressions
Page Engagement
Page Reactions
Page CTA Clicks

Page User
Demographics

Page Content
Page Actions
Page Views

Page Video Views
Page Posts

Page Post Engagement

Q, Search

Ty T T TR S ST TS

Posts

28 Days Nonviral Impressions Of Your
Posts

Daily Nonviral reach of Page Posts
Weekly Nonviral reach of Page Posts
28 Days nonviral reach of Page Posts
Daily Organic impressions of your
posts

Weekly Organic impressions of your
posts

28 Days Organic impressions of your
posts

+~ Daily Organic Reach of Page posts

v Weekly Organic Reach of Page posts

~ 28 Days Organic Reach of Page posts

Daily Paid impressions of your posts
Weekly Paid impressions of your posts

28 Days Paid impressions of your
posts

Daily Paid Reach of Page posts
Weekly Paid Reach of Page posts
28 Days Paid Reach of Page posts

Name for your preset  pefault 04/10/2019

+

5 COLUMNS SELECTED

Weekly Page Engaged
Users

28 Days Page Engaged
Users

28 Days Organic Reach s

of Page posts

Weekly Organic Reach x

of Page posts

Daily Organic Reach of *

Page posts

Add A Sheet Separator

Sheet Name

Cancel




FACEBOOK INSIGHTS

Exporting

Post Level Reach vs. Unique Engaged Users

H | J

K

L

M

N

P

W oo SN WL S WN -

12628
19863
78575
11326
14419
127091
195554
102796
181638
64794
33643

0

Oo0oo0oo0O0o0o0o0oo

15389
24957
101443
14916
18721
169322
254180
130559
233458
85050
45886

15389
24957
101443
14916
18721
169322
254180
130559
233458
85050
45886

Lifetime Post organic reacl Lifetime Post Paid Reach Lifetime Post Total Impres Lifetime Post Organic Imp Lifetime Post Paid Im
Lifetime: The number of peof Lifetime: The number of peof Lifetime: The number of time Lifetime: The number of time Lifetime: The number of tim

OO0 o0oo0Oo0o0OO0OO0OOo0OOo0O o

Lifetime Matched
Lifetime: The number of p






INSTAGRAM
INSIGHTS

The following are Insights you can view from
the Insights tab on your profile:

* Activity
e Content

* Audience

wl Verizon & 12:55 PM @ 96% (wmm)
< Insights
Activity Content Audience

Interactions ()

12

Actions taken on your account from
Apr 11 - Apr 17

Thu Fri Sat Sun Mon Tue Wed

Profile Visits 112
+25 vs. Apr 04 - Apr 10

Discovery ()

612

Accounts reached from
Apr 11 - Apr 17

Thu Fri Sat Sun Mon Tue Wed

Reach 612

h QA ® O @




INSTAGRAM

INSIGHTS
Activity

Wil Verizon = 4:48 PM @ 90% ([F0) 4
< Insights
Activity Content Audience

Interactions (i)

96

Actions taken on your account from
Apr 03 - Apr 09

This section lets you view important

Insights on your profile, including .
Interactions (such as profile visits and . . ..
. . 5 Wed Thu Fri Sat Sun Mon Tue
website clicks) and Discovery (how many
Profile Visits 96

people see your content and where they 2045 Mar 27 - Apr 02

fll’]d |t>. Discovery ()
700

Accounts reached from
Apr 03 - Apr 09

Wed Thu Fri Sat Sun Mon

Reach 700

N Q o &

Tue




! Verizon 4:47 PM @ 90% () 4
INSIGH I s < Insights

Content

Activity Content Audience

8 posts this week
+2 vs. Mar 27 - Apr 02

Posts See all >

! : : : )
This section lets you view Insights on
your Posts, Storles,and Promotlons. Post photos or videos to see new insights.

Create Post

Stories See all >

Add photos or videos to your story to see new insights.

Create Story

n Q o &




I N s I G H I s wl Verizon 4:47 PM @ 90% [mm) 4
< Insights

. Activity Content Audience
Audience
Top Locations (©) Cities  Countries
This section tells you more about your e |
Washingto...

followers and audience. S—

Virginia Beach

You'll only see insights for posts and stories el
you've posted since you converted to a Age Range © Al en Womer
business account. o
You will find find insights for: ;EZ [
55-64
* |ocation o
Gender ()

* Agerange

n Q O

e Gender
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FACEBOOK STORIES
INSIGHTS

To turn on Stories Insights, you must be
a Page admin:

1. Go to your Page on desktop and
click Insights at the top.

2. In the left column, click Stories.

3. Click Turn On.

Page Ad Center

Overview
Promotions
Followers
Likes
Reach
Page Views
Page Previews
Actions on Page
Posts
Events
Videos

| Stories

Messages

Manage Promotions

L]

Inbox B Notifications Insights  Publishing To... More v

Settings

Introducing Stories Insights
Now you can see stats on how your Page's story is performing. Photos and videos will disappear from your Page's story after 24 hours but remain visible

here, where you can see them for 28 days.

Help +

Stories Insights

Results from Mar 14, 2019 - Apr 11, 2019

Published Story Items Status Unique Story Opens Forward Taps Backward Taps Forward Swipes Exits
4110119, b
1:56 L Active 0 0 0 0 0

4/10119, "
1:55 . Active 0 0 0 0 0

Insights are only available for story items added within the last 28 days



https://www.facebook.com/help/289207354498410?helpref=faq_content

FACEBOOK STORIES

INSIGHTS

wil Verizon & 5:25 PM ® 97% [E0) 4

< LBD Tester Two
= o =
0 posts published i e 1ast 28 Qaye.

Available Metrics S e
* Publish date
* Story Items (thumbnail)
* Status (active vs ended)
* Unique Story Opens (# of people who opened)

* Forward Taps

Stories (?)

2 stories created in the last 28 days.

* Backward Taps

* Forward Swipes (skips to the next account)
. . Appointments (?) -
Exits (return to feed) = 3 ©® @ O =




INSTAGRAM STORIES
INSIGHTS

Use the Facebook or Instagram Insights tool to access
these metrics for each individual organic story:

* Impressions - Total number of times your post or
story was seen

* Reach - Number of unique accounts who saw your
post or story

* Replies - Number of times people send messages
through the Send Message option on your story

* Exits - The number of times someone swiped

from one of your stories to someone else’s story, or

returned to their feed

ote: Insights on stories are only available for media
ated during the past 14 days

dfl = an M4

Interactions (i)

3

Actions taken from this story

Replies
Profile Visits

Discovery ()

405

Accounts reached with this story

Impressions

Follows

Navigation
Back
Forward
Next Story
Exited



Other resources:

facebook.com/gpa

facebook.com/blueprint

facebook.com/govtpolitics

fb.me/2fa



http://facebook.com/blueprint
http://facebook.com/govtpolitics
fb.me/2fa

